	Marketing Ad Campaign Assignment 
You are to assume the role of advertising personnel.  You have been asked to prepare an advertising campaign for Dr. Brady Powell and Pleasant Valley Dental.  You will need to present this advertising campaign to the client/advertiser (teacher) for that company. This assignment should include:
· YouTube Video
· Radio (example: radio advertising). 
· Print (example: newspaper or magazine)  
· [bookmark: _GoBack]Direct Mail (example: post card or mail) 
· Outdoor (example: billboard or sign) 
· Facebook and/or Twitter
· Planned Sales Promotion Activity(ies)

The Advertising Campaign Project consists of both a portfolio and an oral presentation.
The presentation should include rationale, goals, projected costs, markets hit (demo, geo, psycho, etc.), placement/timing of ads, etc.

Presentation Guidelines
· Students will spend no more than 15 minutes setting up visual aids and delivering the oral presentation.  Each participant may bring a copy of the written entry or notes cards to use as a reference during the presentation.
· Each member of the group must take part in the presentation.
· The judge (teacher) will spend the final 5 minutes (max) asking questions of the students.  Each member of the group must respond to at least one question.
· Presentations should include the use of a visual aid(s). This could include things such as:
· Posters
· Presentation display board
· PowerPoint or Prezi presentation
· Tablet, smartphone, or other hand-held information sharing device (if applicable)



Your team’s portfolio should include the following:
COMPANY DESCRIPTION
Include a description of the products and services of the business selected.
OBJECTIVE(S) OF THE CAMPAIGN 
	What do you plan to accomplish through your add campaign.  Be specific!
IDENTIFICATION OF THE TARGET MARKET 
A. Primary markets
B. Secondary markets 
LIST OF ADVERTISING MEDIA SELECTION NECESSARY FOR THE CAMPAIGN
	Which media would you focus your time/money on?  Why?  
SCHEDULES OF ALL ADVERTISING PLANNED
	Describe the when and where for your media ads.  Explain your reasoning (how does the puzzle fit together?).
SCHEDULES OF ALL SALES PROMOTION ACTIVITY(IES) PLANNED
	Describe the when and where you will run your sales promotion activity.  Explain your reasoning.
BUDGET (Detailed projections of actual cost)
	How much will your ad campaign cost to implement?  (Actual/Real numbers)
STATEMENT OF BENEFITS TO THE CLIENT/ADVERTISER
	Big finish, why should this company implement your ad campaign?  What’s in it for them?  What should be their expected ROI?
BIBLIOGRAPHY
	Where did you get your information about the costs etc. for your plan?
APPENDIX
	Include hard copies of your created ads for judge’s reference
Make sure to submit both a physical and digital copy of your teams work.  Good luck!
